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MusicTech ?
• innovation-intensive companies (// FinTech, 

BioTech)


• following several successful companies or 
technologies: iTunes, MySpace, Spotify, 
Shazam, SoundCloud


• ranging from music production tool, to 
music education, music distribution, artist 
services or ticketing 


• between $5.3 B (CrunchBase, 2022) and 
$14.4 B (Tracxn 2022)


• $745 M in 2019 and $243 M in 2020 
(BusinessFinancing) 



Sofar Sounds an example of music 
start-up

• venture-capital backed 


• exploratory entrepreneurship 


• demonstrating scalability 


• financial strength 



What about Switzerland?
Some examples

• Utopia, proprietary music monitoring 
platform, €300 M


• Mictic, wearable music devices, $2.5 M


• TYXIT, ultra-low latency conference 
app, CHF 1.1 M 


• Soundtrap, music and audio recording 
studio, € 5.4 M


• iMusician, SaaS, $2.1 M


• Fave, social platform and marketplace, 
$2.2 M


• Tomplay, music-lesson, €4 M



Conclusive thoughts

situating the MusicTech within the music industry 


what are the challenges in this somehow different music market ?


a new music business culture?


a different historical look that the "CDs crisis" ?


the rise of the Music Tech and its consequences on regulations 
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